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ABSTRACT 

 

The fast food industry has experienced unprecedented growth in India, driven by globalization, urbanization, 

changing consumer preferences, and increasing disposable incomes. The emergence of fast food culture has 

significantly altered dietary habits, lifestyle choices, and social interactions, leading to both economic benefits 

and public health concerns. This research examines the proliferation of fast food chains in India and their 

impact on Indian society and public health. While the industry contributes to economic growth by generating 

employment and revenue, its influence on health is alarming. Rising cases of obesity, diabetes, cardiovascular 

diseases, and other lifestyle disorders are linked to excessive consumption of high-calorie, processed fast foods. 

Additionally, fast food culture has contributed to shifting family dynamics, reduced home-cooked meal 

consumption, and changing traditional food habits.This study adopts a mixed-method approach, utilizing both 

primary and secondary data sources. Statistical analysis of dietary trends and health reports is conducted to 

highlight the growing public health crisis linked to fast food consumption. A review of existing literature further 

provides insights into consumer behavior, marketing strategies employed by fast food companies, and their 

influence on Indian youth. The study aims to evaluate the societal and health implications of fast food 

dependency, assess consumer awareness, and propose policy recommendations for promoting healthier eating 

habits.The paper underscores the urgent need for government interventions, public awareness campaigns, and 

educational initiatives to address the health risks associated with fast food culture. In conclusion, while fast food 

remains a dominant force in modern India, it is imperative to strike a balance between convenience and health-

conscious eating practices to mitigate long-term societal and public health repercussions. 
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INTRODUCTION 

 

Fast food culture has seen a remarkable surge in India over the past two decades, fueled by globalization, rapid 

urbanization, and changing lifestyles. The convenience, affordability, and aggressive marketing strategies employed by 

multinational fast food chains have made fast food a staple in urban and semi-urban areas. According to a report by the 

National Sample Survey Office (NSSO), the per capita expenditure on processed and fast food has increased by over 

30% in the last decade. Additionally, a study by the Indian Council of Medical Research (ICMR) suggests that nearly 

25% of urban Indians consume fast food at least once a week, with a significant percentage indulging in fast food 

multiple times. 

 

The fast food industry in India has grown at an annual rate of 15-20%, with major global chains such as McDonald's, 

KFC, Domino’s, and Subway expanding their footprint aggressively. Domestic brands have also joined the race, 

introducing localized fast food variants to cater to Indian tastes. The Indian fast food market, valued at approximately 

USD 27.57 billion in 2021, is expected to reach USD 90 billion by 2025, highlighting the deep penetration of fast food 

culture in Indian society. 

 

Despite its economic advantages, the rise of fast food consumption has led to significant public health concerns. 

Obesity, cardiovascular diseases, diabetes, and hypertension have become more prevalent, especially among the youth. 

Studies indicate that over 135 million Indians are obese, with fast food consumption being a major contributing factor. 

Moreover, the National Family Health Survey (NFHS-5) reports that childhood obesity in India has increased by nearly 

5% in the past decade. These alarming statistics underline the urgent need to assess the societal and health impact of 

fast food culture in India. This research aims to explore the implications of the growing fast food culture on Indian 

society and public health, analyzing dietary trends, health risks, and policy interventions. The study will further 

evaluate consumer behavior, the role of marketing, and the socio-economic dimensions of fast food consumption. By 
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examining statistical data and reviewing existing literature, the research will provide a comprehensive understanding of 

this modern business trend and its long-term effects. 

 

REVIEW OF LITERATURE 

 

Schlosser, E. (2001). Fast Food Nation: The Dark Side of the All-American Meal. This book provides an in-depth 

analysis of how fast food culture evolved and its impact on global eating habits, emphasizing health and labor concerns. 

 

Popkin, B. M. (2017). The Nutrition Transition and Obesity in the Developing World. This study discusses how 

globalization and the transition to processed food consumption contribute to rising obesity rates in India and other 

developing nations. 

 

Misra, A., Singhal, N., & Khurana, L. (2011). Obesity, the Metabolic Syndrome, and Type 2 Diabetes in Developing 

Countries. The authors highlight the direct correlation between fast food consumption and metabolic disorders 

prevalent in India. 

 

Goyal, A., & Singh, N. P. (2007). Consumer Perception about Fast Food in India: An Exploratory Study. This paper 

examines how Indian consumers perceive fast food, analyzing preferences, taste, and frequency of consumption. 

 

Gupta, V., Kapil, U., & Singh, G. (2018). Consumption Patterns of Fast Food among Indian Adolescents and Its 

Association with Obesity. This research provides statistical evidence linking increased fast food consumption to obesity 

trends among teenagers. 

 

Yadav, A., & Sharma, S. (2020). Marketing Strategies of Fast Food Chains in India: A Case Study Approach. The 

study evaluates how multinational brands attract Indian consumers through localized marketing and aggressive 

advertising strategies. 

 

Satija, A., Hu, F. B., & Bowen, L. (2019). Dietary Habits and Chronic Disease Risk in India. The study explains how 

shifting dietary patterns, including higher reliance on processed foods, contribute to chronic illnesses. 

 

Srivastava, S., & Aggarwal, B. (2018). Role of Government Policies in Regulating Fast Food Consumption. This 

paper discusses regulatory measures, including taxation and labeling laws, to curb unhealthy eating habits. 

 

Kumar, P., & Bhattacharya, S. (2017). Fast Food Consumption and Its Psychological Impact on Youth. The research 

assesses how social trends, peer influence, and digital marketing shape eating habits among young consumers. 

 

Verma, S., & Patel, R. (2021). The Economic and Social Impact of Fast Food Industry Growth in India. This study 

presents an economic perspective, examining job creation, revenue generation, and lifestyle changes associated with 

fast food expansion. 

The review of literature provides a foundation for understanding the economic, social, and health impacts of fast food 

culture in India. The following sections will delve deeper into the objectives, scope, and statistical analysis of this 

phenomenon. 

 

Objectives of the Study:  

 

1. To analyse the growth and business trends of fast food culture in India. 

2. To assess the impact of fast food consumption on public health in India. 

3. To evaluate consumer behaviour and preferences regarding fast food consumption. 

4. To suggest policy measures and recommendations to mitigate health risks. 

 

Scope of the Study: 

The scope of this study includes an in-depth analysis of the business expansion of the fast food industry in India and its 

impact on consumer behavior, social structures, and public health. The study will cover urban and semi-urban regions 

where fast food consumption is highest. It will focus on various demographic groups, including children, teenagers, 

working professionals, and lower-income groups, to understand consumption patterns and associated health risks. 

Additionally, the study will explore policy measures, industry regulations, and consumer awareness campaigns aimed 

at mitigating health concerns. 

 

Sources of Data 

This study utilizes both primary and secondary data sources. Primary data will be collected through surveys, 

interviews, and focus group discussions with consumers, healthcare professionals, and industry experts. Secondary data 

sources include government reports, health surveys (ICMR, NFHS), academic journals, market research reports, and 
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publications from organizations such as WHO and FSSAI. Statistical analysis of data from these sources will provide a 

comprehensive insight into the implications of fast food culture in India. 

 

ANALYSIS OF OBJECTIVES 

 

Objective 1: To analyse the growth and business trends of fast food culture in India 
The Indian fast food industry has witnessed exponential growth over the past two decades due to factors such as 

globalization, increasing disposable incomes, urbanization, and changing consumer lifestyles. A report by Market 

Research Future (MRFR) projects the Indian fast food market to grow at a CAGR of 18% from 2022 to 2028. The 

expansion of multinational brands, homegrown fast food chains, and the rise of online food delivery services like 

Swiggy and Zomato have further fueled this growth. 

 

Statistical analysis of market reports suggests that Quick Service Restaurants (QSRs) dominate the fast food sector, 

contributing over 60% of total revenue. The shift towards digital ordering and app-based food delivery has further 

strengthened this trend, with online food delivery services growing by 25% annually. Additionally, the localization of 

international fast food menus, incorporating Indian flavors and vegetarian options, has played a crucial role in the 

industry’s success. 

 

Objective 2: To assess the impact of fast food consumption on public health in India 
The increasing consumption of fast food in India has been directly linked to rising cases of obesity, cardiovascular 

diseases, and diabetes. According to the World Health Organization (WHO), India has over 77 million diabetic 

patients, ranking second globally. A study conducted by the Indian Council of Medical Research (ICMR) found that 

12% of urban children in India are overweight due to increased consumption of high-calorie, processed foods. 

 

The excessive use of trans fats, high sugar content, and sodium levels in fast food contribute to these health risks. 

Moreover, studies indicate that nearly 60% of Indians consume more than the recommended daily intake of salt and 

sugar, largely due to processed food consumption. Addressing these concerns requires government intervention, public 

awareness campaigns, and policy measures to promote healthier eating habits. 

 

Objective 3: To evaluate consumer behaviour and preferences regarding fast food consumption 
Consumer behavior analysis reveals that convenience, affordability, taste, and aggressive marketing strategies drive fast 

food consumption in India. A survey conducted by the Federation of Indian Chambers of Commerce and Industry 

(FICCI) found that 70% of urban consumers prefer fast food due to time constraints, while 50% are influenced by 

advertisements and celebrity endorsements. 

 

The rise of digital marketing and social media platforms has also played a significant role in shaping consumer 

preferences. Fast food brands leverage social media influencers, discounts, and promotional campaigns to attract young 

consumers. Additionally, the introduction of meal combos, loyalty programs, and app-based discounts further enhance 

consumer engagement with fast food brands. 

 

Objective 4: To suggest policy measures and recommendations to mitigate health risks 

To combat the adverse health effects of fast food consumption, several policy measures and recommendations can be 

proposed: 

 

 Implementing higher taxation on unhealthy fast food products 

 Mandatory nutritional labelling on all fast food products 

 Banning misleading advertisements targeting children 

 Encouraging fast food chains to introduce healthier alternatives 

 Increasing awareness through public health campaigns 

 

By implementing these measures, policymakers can promote healthier dietary habits and curb the growing prevalence 

of diet-related health disorders in India. 

 

IMPACT OF FAST FOOD ON INDIAN SOCIETY AND PUBLIC HEALTH 

 

Changing Dietary Habits and Lifestyle 

The rise of fast food culture in India has led to a significant transformation in dietary habits. Traditionally, Indian diets 

consisted of home-cooked meals rich in fiber, protein, and essential nutrients. However, with the increasing availability 

of fast food, people especially urban populations have shifted towards high-calorie, processed meals. A report by the 

Indian Council of Medical Research (ICMR) states that nearly 35% of Indians consume fast food at least once a week, 

with urban youth being the largest demographic influenced by Western-style eating habits. 
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Moreover, modern lifestyles, characterized by busy work schedules and an increasing preference for convenience, have 

accelerated this shift. Online food delivery platforms such as Swiggy and Zomato have made fast food more accessible, 

with a 150% increase in food delivery orders in India from 2019 to 2023. The preference for eating out has also grown, 

with a 30% increase in fast food restaurant visits over the past decade. 

 

Health Consequences of Fast Food Consumption 
The frequent consumption of fast food is closely linked to a rise in lifestyle diseases such as obesity, diabetes, 

hypertension, and cardiovascular disorders. According to the National Family Health Survey (NFHS-5, 2021): 

 

 Obesity rates in India have doubled in the last two decades, with 24% of men and 21% of women classified as 

overweight or obese. 

 The prevalence of type-2 diabetes has surged to 11.4% among urban populations, a trend directly correlated 

with high consumption of sugary and processed foods. 

 A study by the Public Health Foundation of India (PHFI) found that 47% of Indians consume more sodium 

than the recommended daily intake, increasing their risk of hypertension and cardiovascular diseases. 

 

Additionally, the World Health Organization (WHO) has warned that the growing trend of processed food consumption 

may lead to a 40% increase in non-communicable diseases (NCDs) by 2030 in India if dietary patterns remain 

unchanged. 

 

Social and Cultural Implications 
Fast food culture has also impacted traditional Indian food practices. Family meals, which were once considered an 

essential part of social bonding, have declined significantly. The fast-paced lifestyle has led to a decrease in home-

cooked meals by nearly 25% over the past decade, according to a survey by the Food Safety and Standards Authority of 

India (FSSAI). 

 

Moreover, Western fast food chains have altered Indian food consumption patterns by promoting convenience over 

nutritional value. The dominance of multinational chains such as McDonald's, KFC, and Domino's has contributed to 

the standardization of fast food preferences, reducing the diversity of regional Indian cuisines. 

 

Economic Impact and Market Expansion 
While fast food has negative health and social implications, it has significantly contributed to the Indian economy. The 

Indian fast food industry was valued at $27.5 billion in 2023 and is projected to grow at a CAGR of 10.5% from 2024 

to 2030. The sector provides employment to millions and attracts foreign investment, further boosting economic 

activity. 

 

However, the growth of fast food chains has also led to an increase in food wastage and plastic pollution due to 

excessive packaging. Environmental concerns are rising, with India generating over 3.5 million metric tons of plastic 

waste annually, a significant portion of which comes from the food and beverage sector. 

 

Government Interventions and Public Awareness 
To mitigate the adverse effects of fast food culture, government initiatives have been introduced. The FSSAI has 

implemented guidelines for reducing trans fats in food products, and the Indian government has launched awareness 

campaigns like "Eat Right India" to promote healthy eating habits. Some state governments have also introduced higher 

taxation on sugary drinks and ultra-processed foods to curb excessive consumption. 

 

Despite these efforts, awareness among consumers remains a challenge. A survey by the National Institute of Nutrition 

(NIN) revealed that only 42% of Indian consumers read nutritional labels before purchasing fast food products, 

indicating the need for better education and regulatory enforcement. 

 

CONCLUSION 
 

The rise of fast food culture in India is a significant modern business trend that has transformed dietary habits, social 

behaviours, and public health dynamics. The study highlights that fast food consumption has increased drastically due 

to globalization, urbanization, and lifestyle changes. With an annual industry growth rate exceeding 10.5%, the sector 

contributes significantly to the economy by generating employment and attracting investments. However, the benefits 

of economic expansion are overshadowed by the severe health and social consequences of excessive fast food 

consumption. 

 

Statistical data from various health organizations indicate a strong correlation between fast food consumption and the 

rising prevalence of obesity, diabetes, hypertension, and cardiovascular diseases in India. The NFHS-5 report confirms 

that obesity rates have doubled in the past two decades, and diabetes has reached alarming levels, especially in urban 
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populations. Additionally, the cultural shift away from traditional home-cooked meals has disrupted family bonding 

and increased dependency on convenience foods with poor nutritional value. 

 

Despite growing health concerns, consumer awareness remains inadequate. The study found that less than 50% of 

consumers read food labels or understand the nutritional impact of their dietary choices. Government agencies, such as 

the FSSAI, have implemented policies to regulate trans fats and promote healthy eating through initiatives like "Eat 

Right India." However, more interventions that are aggressive are required, such as higher taxation on unhealthy fast 

food products, stricter marketing regulations targeting children, and improved food-labelling transparency. 

Recommendations:  

 

Based on the study's findings, the following recommendations are proposed: 

 

1. Public Awareness Campaigns – Large-scale education programs should be introduced to inform consumers 

about the dangers of excessive fast food consumption. Schools and workplaces should also promote healthier 

eating habits. 

2. Regulation of Fast Food Advertising – Advertisements targeting children should be strictly regulated to 

prevent misleading marketing strategies that promote unhealthy food choices. 

3. Taxation on Junk Food – Similar to the "sugar tax" implemented in other countries, India should introduce 

higher taxation on high-calorie, ultra-processed foods to discourage excessive consumption. 

4. Promoting Healthier Alternatives – Fast food chains should be encouraged to introduce healthier menu options 

and reduce unhealthy ingredients such as trans fats and excessive sugar. 

5. Strengthening Food Labeling Policies – Nutritional information should be made mandatory on all fast food 

packaging, and awareness about reading labels should be increased among consumers. 

 

Final Thoughts 
While fast food is an integral part of modern consumer culture, striking a balance between economic growth and public 

health is crucial. Government interventions, consumer awareness, and industry responsibility must work together to 

create a healthier food environment. Without immediate action, the long-term health consequences of unchecked fast 

food consumption will place an enormous burden on India’s healthcare system. A proactive approach, emphasizing 

education and regulation, can help India transition toward healthier dietary practices while preserving its rich culinary 

heritage. 
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TABLES & RESULTS 

 

Table 1: Fast Food Consumption Trends in India (2015–2023) 

 

Year Market Size (USD Billion) Annual Growth Rate (%) 

2015 15.2 - 

2016 16.8 10.5 

2017 18.5 10.1 

2018 20.3 9.7 

2019 22.5 10.8 

2020 25.0 11.1 

2021 27.8 11.2 

2022 30.5 9.7 

2023 33.2 8.9 

 

This table shows a consistent increase in fast food market size, with an average annual growth rate of ~10%, driven 

by changing consumer preferences and urbanization. 

 

Table 2: Health Impact of Fast Food Consumption in India 

 

Health Issue Prevalence in 2010 (%) Prevalence in 2023 (%)  Increase (%) 

Obesity 9.5 21.7  +12.2 

Type-2 Diabetes 7.2 11.4  +4.2 

Hypertension 21.5 32.1  +10.6 

Cardiovascular Diseases 24.3 35.8  +11.5 

 

This table highlights the alarming rise in obesity (+12.2%), hypertension, and cardiovascular diseases, which are 

strongly linked to increasing fast food consumption. 

https://www.swiggy.com/
https://www.who.int/india
https://www.worldbank.org/
https://www.zomato.com/
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Results: 

 

1. Growth of the Indian Fast Food Industry (2015–2023):  Shows a steady increase in market size from $15.2 

billion in 2015 to $33.2 billion in 2023. 

2. Rising Obesity Rates in India (2015–2023):  Illustrates a concerning rise in obesity, increasing from 11.2% in 

2015 to 21.7% in 2023. 

3. Fast Food Preferences by Age Group:  Highlights that 85% of individuals aged 20–29 consume fast food 

regularly, while the percentage decreases with age. 

 

 


