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ABSTRACT

Mutual fund investments are becoming very popular with individual investors because of the benefits they
provide. Investment in mutual funds is managed by the professionals’ known as fund managers. Fund managers
invest the money of the investors in different securities such as bonds, stocks, gold and other assets and seek to
provide potential returns. The gains (or losses) on the investment are shared collectively by the investors in
proportion to their contribution to the fund. The type of investment chosen depends upon the income level and the
risk taking ability of the investor. This study has been adopted with the aim to study the awareness level mutual
funds have among the investors in Rohtak District and to suggest better remedies to familiarize them among the
population.
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1. INTRODUCTION

Mutual funds transfer resources from the small investors which are in turn used to purchase the securities of companies and
corporations. It is an institutional arrangement for the resource mobilization from small investors and household sector
investors. Such funds are used to purchase shares of the well performing companies. Its importance has been increasing in
the capital market by expanding the investors’ base. In the year 1992-1993 budget, the finance minister gave the proposal to
allow setting up mutual funds in joint and private sectors. A MF is an institutional device through which the investors pool
their funds according to the directions of an investment manager. All these funds are invested in a wide variety of portfolios
of securities in such an efficient way so as to minimize the risk and while considering safety and regular returns. Mutual
fund is an investment vehicle used to bridge the gap between the supply and the demand of capital in the market.

Mutual funds are the major types of investment companies. Investment companies are basically financial intermediaries
that collect funds from the investors who are seeking some general investment objectives and invest them in different types
of securities. These combined funds provide thousands of investors with proportional ownership of diversified portfolios
which are managed by the professional investment managers.

According to Frank k. Reilly, “An Investment Company is a pool of funds belonging to many individuals that is used to
acquire a collection of individual’s investments such as stocks, bonds, other publicly traded securities.” Investment
Company is a company which collects funds from number of investors. These funds are used to purchase stocks, bonds,
and other traded securities.

2. REVIEW OF LITERATURE

e Raju (2018) in their research paper entitled “A study on investors Attitude towards Mutual Fund as an investment
Avenue” stated that Mutual fund investment is less risky than investing directly in stocks and is therefore a safer option
for risk averse investor. A competent fund manager should analyze investor behavior, perception, and attitude and
understand their needs and expectations to gear up the performance to meet investor expectations and requirements.
Investment in mutual fund is affected by the attitude of investors and hence the objective of the study is to identify the
investor’s attitude on mutual fund as an investment avenue. The study showed that the awareness level of mutual fund
among the investors was very low because of only having the partial knowledge about the mutual fund which prevents
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them to invest in mutual fund to avoid risk bearing factor and fear of losing money. The study further revealed that
female segment was not fully tapped. The study showed that investors want high return for their returns. The study
revealed that the low income investors have invested their money in Systematic Investment Plan (SIP) scheme with the
savings motive. The high income investors, most of the respondents have invested their money in the mutual fund. This
clearly depicts that Indian mutual fund industry is trending towards growth phase. The investors with low income are
not aware of Mutual Funds as an investment avenue and due to lack of knowledge they have not invested their savings
into Mutual Funds.

. Sudarmati, Rao (2017) examined that the majority of investors are male and are businessmen. The research done
was a primary research from 60 respondents with convenience sampling method. It stated that more people were
aware of mutual fund because of advertisements and social media. This Research denoted that there was a frequent
investment in mutual funds compared to other investment sectors. Researchers found that among the respondents,
people having post-graduation are more aware about mutual fund. The peopOle who are doing business are showing
more interest to investing in mutual fund. This study describes the strong relationship between demographic data in
respect of different parameters. Investors and diversified investing in different investment option, mutual fund plan
and investment period place are better to concentrate.

o Trivedi, Kumar & Dash (2017) their study focused that the prime drive of any investment is to get maximum return
with a minimum risk and mutual funds provide the opportunity for the investors. The research provided an insight
into the types of risks which exist in a mutual fund scheme. The data was collected from mutual fund investors as
well as non- mutual fund investors of this industry. Researchers focused on the relationship between investment
decision and factors like liquidity, financial awareness, and demography. It was found low risk funds and liquidity of
fund schemes are having impact on the investor’s perception for investing in the mutual fund.

. Goel, A., & Khatik, R. (2017) examined that one can explore investment in mutual fund which in turn will offer
them exposure to various asset classes according to their selection on the basis of parameters like, age, financial
position, risk tolerance and return expectations. Researchers founded that majority of the respondents are showing
preference towards investment in mutual funds in near future as to get better returns.

3. RESEARCH METHODOLOGY
This study is descriptive and analytical in approach so as to evaluate and analyze the problem of the study. This study aims
at obtaining data on investors awareness on mutual funds. This study is conducted in the Rohtak District. A sample size of
100 were collected using a structured questionnaire under the Random Sampling Technique. The survey method was used
for collecting data using questionnaire. Questionnaire was constructed using five-level Likert scale. The responses collected
were analyzed using cross tabulation, mean, standard deviation.
4, OBJECTIVES OF THE STUDY
e To study the Awareness Level of Investors towards Mutual Fund.

5. ANALYSIS OF DATA

Table 1.1(2): Gender and level of awareness (Two Way Tables)

Gender * Level of awareness
Cross tabulation
Level of awareness Total
Highly Aware Moderately Low Aware
Aware
18 15 38 71
Gender Male
Female |6 8 15 29
Total 24 23 53 100

Source: Primary data
Note: Figures in parentheses indicate percentages to total.
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On the basis of above table, more than fifty percent of male and female respondents are having low level of awareness.

Only 24 per cent respondents have high level of awareness whereas 23 per cent respondents are having moderate level of
awareness.
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Figure 1: Gender and level of Awareness -Mean Scores

Table 1.2(2): Age and level of awareness (Two Way Tables)
Age * Level of awareness Cross tabulation

Level of awareness Total
highly aware moderately low aware
aware
Below 30 8 5 28 41
Age 31-40 7 8 11 26
41-50 4 3 14 21
above 50 5 7 0 12
Total 24 23 53 100

Source: Primary data
Note: Figures in parentheses indicate percentages to total.

On the basis of above table, more than fifty percent of respondents are having low level of awareness among them 28
respondents are from age group below 30 years, 11 respondents are from age group 31-40 years and 14 respondents from
age group 41-50 years. More than fifty per cent respondents of age group above 50 years have moderate level of awareness.
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Figure 2: Age and level of Awareness-Mean Scores
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Table 1.3(2): Educational Qualification and level of Awareness (Two Way Tables)
Educational Qualification * Level of Awareness Cross tabulation

Level of Awareness Total
Highly aware | Moderately Low aware
aware
up to high school |0 1 2 3
Educational graduate 9 5 5 19
Qualification post graduate 5 9 23 37
others 10 8 23 41
Total 24 23 53 100

Source: Primary data
Note: Figures in parentheses indicate percentages to total.

On the basis of above table, more than fifty percent of respondents are having low level of awareness. Among the graduates
almost fifty per cent are having high level of awareness whereas in case of post graduates and others, most of them are
having low level of awareness.
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Figure 3: Educational qualification and level of Awareness-Mean Scores

Table 1.4(2): Marital Status and level of awareness (Two Way Tables)

Marital status * Level awareness
Cross tabulation
Level aware
- Total
highly aware moderately aware low aware
Marital status Married 18 (75.00) 18 (78.26) 28 (52.83) 64 (64.00)
Unmarried 6 (25.00) 5 (21.74) 25 (47.17) 36 (36.00)
Total 24 23 53 100

Source: Primary data
Note: Figures in parentheses indicate percentages to total.

It is observed through the table that among the total respondents under study, 64 per cent respondents are married and 36
per cent are unmarried. Among the highly aware respondents (24 per cent), 75 per cent respondents are married whereas 25
per cent respondents are unmarried. Out of total moderately aware respondents (23 per cent), 78.26 per cent are married and
21.74 per cent are unmarried, while in case of low aware respondents (53 per cent), 52.83 per cent are married and 47.17
per cent are unmarried. Figure 4 represents the same information.
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Figure 4: Marital Status and level of Awareness-Mean Score

Table 1.5(2): Occupation and Level of Awareness (Two Way Tables)

Occupation * Level of Awareness
Cross tabulation
Level aware Total
Highly Aware Moderately Aware | Low Aware
Professionals 11 (45.84) 6 (26.09) 23 (43.40) 40(40.00)
occupation Bank Employees 5 (20.83) 3(13.04) 9 (16.98) 17 (17.00)
Teachers/Professor 5 (20.83) 4 (17.39) 5(9.43) 14 (14.00)
Others 3 (12.50) 10 (43.48) 16 (30.19) 29 (29.00)
Total 24 23 53 100

Source: Primary data

Note: Figures in parentheses indicate percentages to total.

It is clear from the table that out of total respondents under study, 40 per cent are professionals, 29 per cent are others, 17
per cent are bank employees and 14 per cent are teachers/professors. Among the highly aware respondents (24 per cent),
majority of respondents are professionals (45.84 per cent), bank employees and teachers/professor have same proportion
(20.83 per cent) and remaining 12.50 per cent are others. In case of moderately aware respondents (23 per cent), majority of
respondents belongs to others category (43.48 per cent) followed by professionals (26.09 per cent), teachers/professors
(17.39 per cent) and bank employees (13.04 per cent) whereas in case of low aware respondents (53 per cent), majority of
respondents are professionals (43.40 per cent) followed by others (30.19 per cent), bank employees (16.98 per cent) and
teachers/professors (9.43 per cent) and the same is represented through figure 5
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Figure 5: Occupation and level of Awareness-Mean Scores
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Table 1.6(2)  Income and level of awareness (Two Way Tables) Income * Level of awareness Cross tabulation

Level aware
highly aware moderately low aware Total
aware
Up to 1.00.000 0 (0.00) 0(0.00) 10 (18.88) 10 ( 10.00)
18 28
L 3
anmual income | 1:00-000-3.00.000 |4 (16.66) 6 (26.09) (33.96) 28.00)
3.00.000-5.00,000 10 (41.67) 5 (35.13) 8 (15.09) 27 (27.00)
above 5.00,000 10 (31.67) 8 (34.78) 17 (32.07) 35 (35.00)
Total 24 23 53 100

Source: Primary data
Note: Figures in parentheses indicate percentages to total.

It is evident from the table that among the total respondents under study, 35 per cent respondents belong to income level
above Rs. 5,00,000, 28 per cent belongs to income level Rs. 1,00,000-3,00,000, 27 per cent belongs to income level Rs.
3,00,000-5,00,000 and remaining 10 per cent belongs to income level up to Rs. 1,00,000. Among the highly aware
respondents (24 per cent), respondents from income level Rs. 3,00,000-5,000,000 and above Rs. 5,00,000 have same
proportion (41.67 per cent) followed by respondents from income level Rs. 1,00,000-3,00,000 (16.66 per cent), while in
case of moderately aware respondents (23 per cent), 39.13 per cent belongs to income level Rs. 3,00,000-5,00,000, 34.78
per cent belongs to above Rs. 5,00,000 and 26.09 per cent belongs to income level Rs. 1,00,000-3,00,000. It is clear from
the table that out of total low aware respondents (53 per cent), 33.96 per cent belongs to income level Rs. 1,00,000-
3,00,000, 32.07 per cent belongs to above Rs. 5,00,000, 18.88 per cent belongs to income level up to Rs. 1,00,000 and
15.09 per cent belongs to income level Rs. 3,00,000-5,00,000. The same is portrayed through the figure 6

Bar Chart

Levelaware
20

B highly aware
I moderately aware
Ciowe aware

Count

10—

55—

T
upto 1,00,000 1,00,000-3,00,000 3,00,000-5,00,000 abkowe 5,00,000

annualincome

Figure 6: Annual Income and level of Awareness-Mean Scores
6. FINDINGS

e Asshown in the table 1.1 (1), the mean score of female respondents (2.3103) is higher than that of male respondents
(2.2817) whereas the standard deviation is higher in case of male respondents (.84824). The minimum and maximum
values for both the genders are same i.e. 1.00 and 3.00 respectively.

e From the table 1.2 (1) The mean score for age group below 30 years (2.4878) is highest among all the age groups
followed by age group 41-50 years (2.4762), 31-40 years (2.1538) and above 50 years (1.5833) whereas standard
deviation is highest in case of age group 31-40 years (.83390) followed by age group 41-50 years (.81358), below 30
years (.81000) and age group above 50 years (.51493).

e Table 1.3 (1) depicts that the mean score for respondents having education qualification up to high school (2.6667) is
highest followed by post graduates (2.4865), others (2.3171) and graduates (1.7895) whereas standard deviation is
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highest in case of graduates (.85498) followed by others (.84968), post graduates (.73112) and up to high school
(.57735).

The mean score of unmarried respondents (2.5278) is high than that of married respondents (2.1563) as shown in table
1.4 (1), while standard deviation is higher in case of married respondents (.83986).

Table 1.5 (1) shows that the mean score of others category (2.4483) is highest followed by professionals (2.3000),
bank employees (2.2353) and teachers/professors (2.0000), whereas standard deviation is highest in case of bank
employees (.90342) followed by professionals (.88289), teachers/professors (.87706) and others (.68589).

It was found in table 1.6 (1) the mean score of income level up to Rs. 1,00,000 (3.0000) is highest followed by income
level Rs. 1,00,000-3,00,000 (2.5000), income level above Rs. 5,00,000 (2.2000) and income level Rs. 3,00,000-
5,00,000 (1.9259), whereas standard deviation is highest in case of income level above Rs. 5,00,000 (.86772) followed
by income level Rs. 3,00,000-5,00,000 (.82862), income level Rs. 1,00,000-3,00,000 (.74536) and income level up to
Rs. 1,00,000 (.00000).

SUGGESTIONS

Respondents should get necessary awareness on Mutual Funds which can make it helpful for people to analyze its
merits and demerits such that all the category of earners could be benefitted with this mode of investment.

A good Customer Relationship Management (CRM) practices can be adopted to retain existing customers and also in
attracting new ones.

Fund/Portfolio Managers could provide clear idea on various terms and conditions and schemes of investment in
Mutual Funds.

Mutual fund instruments with payment amount in smaller denominations can also be developed for promoting
investments in the below 20 age group.

Women investors should be motivated to invest with attractive schemes with better return payment such that
empowerment to the sector can be opened up.

Mutual fund companies can come into alliances with banks were all categories of investors visit often such that this
mode of investment can be easily circulated.

CONCLUSION

On the basis of the above study it is found that most of the investors were found male and it becomes necessary that the
Asset Management Companies should be taken hard steps to attract large number of female investors for betterment of
individual investors and growth of mutual fund industry. So as to make mutual funds familiar, initiatives should start from
part of the service providers in form of awareness campaigns, innovative financial instruments, advertisements etc. which
can help trigger the growth of this mode of finance sector which can thereby help promote the individual, institutional as
well as economic goals of the country.
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