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ABSTRACT 

 

This study presents a comparative analysis of the financial performance of Maruti Suzuki and Mahindra & 

Mahindra in the automotive sector from 2010 to 2024. Using secondary data derived from annual reports and 

financial statements, the study evaluates key financial metrics including Return on Capital Employed (ROCE), 

Return on Equity (ROE), Return on Assets (ROA), Earnings Per Share (EPS), Economic Value Added (EVA), 

and Market Risk (Beta). The objective is to assess how both companies have managed their financial resources, 

profitability, and market risk over the years. The findings show that both companies have demonstrated 

consistent growth in profitability and operational efficiency, though Mahindra & Mahindra exhibited more 

aggressive growth in key metrics compared to Maruti Suzuki. The study further highlights that while Maruti 

Suzuki has maintained stability and lower market risk, Mahindra & Mahindra’s market risk decreased 

significantly over the years, indicating improved stability. This research provides valuable insights into the 

strategic financial decisions of both companies, offering useful information for investors and stakeholders. 

 

Keywords: Comparative Analysis, Financial Performance, Maruti Suzuki, Mahindra & Mahindra, Return On 

Capital Employed (ROCE), Return On Equity (ROE), Earnings Per Share (EPS), Economic Value Added 

(EVA), Market Risk (Beta), Automotive Sector. 

 

 

INTRODUCTION 

 

The automotive industry in India has witnessed significant growth in the past few decades, and as one of the world’s 

largest markets for automobiles, it continues to evolve with technological advancements, changing consumer 

preferences, and increasing competition. Among the most prominent players in the Indian automotive sector are Maruti 

Suzuki and Mahindra & Mahindra (M&M), both of which have made substantial contributions to the development of 

the automotive landscape in the country. While Maruti Suzuki is widely recognized for its dominance in the compact 

and entry-level car segments, Mahindra & Mahindra stands out for its strong presence in the SUV and utility vehicle 

segments, along with a growing interest in electric mobility. The financial performance of these companies not only 

reflects their strategic positioning but also provides insight into how they manage to maintain their competitive edge in 

an increasingly dynamic and competitive industry. 

 

The purpose of this study is to conduct a comparative analysis of the financial performance of Maruti Suzuki and 

Mahindra & Mahindra. By focusing on key financial metrics such as revenue growth, profitability, return on 

investment, and liquidity ratios, this study aims to provide a comprehensive understanding of how these two companies 

are performing in comparison to each other. Financial performance analysis is crucial for investors, stakeholders, and 

policymakers as it enables them to gauge the efficiency and sustainability of businesses, thereby aiding in decision-

making processes. As both companies have distinct business models and focus on different consumer segments, their 

financial performance offers unique insights into the Indian automotive sector’s dynamics. 
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The financial health of a company is an essential indicator of its long-term viability, and its ability to weather external 

challenges, such as changing regulations, economic fluctuations, and shifting market demands. For instance, Maruti 

Suzuki, a subsidiary of Suzuki Motor Corporation, has consistently been a leader in India’s passenger vehicle market, 

primarily due to its ability to cater to the price-sensitive Indian consumer. According to a report by Jain and Prasad 

(2020), Maruti’s success can be attributed to its efficient manufacturing processes, wide distribution network, and 

strong brand loyalty. In contrast, Mahindra & Mahindra, as a diversified company with interests in automobiles, 

agribusiness, and aerospace, has a broader portfolio, including agricultural machinery, construction equipment, and IT 

services. This diversified approach enables M&M to mitigate risks associated with market volatility in any one sector, 

thereby enhancing its financial stability (Chaudhary, 2019). 

 

One of the key drivers behind the performance of these companies is their ability to adapt to the changing market 

environment. Maruti Suzuki has been focusing on expanding its portfolio to include premium vehicles, electric vehicles 

(EVs), and hybrid models. As the demand for environmentally friendly vehicles rises, Maruti has responded by 

introducing models like the Maruti Suzuki Dzire, Baleno, and the recently launched WagonR EV, aiming to capture a 

share of the growing electric vehicle market in India. According to a report by Gupta and Raghav (2021), Maruti's 

emphasis on customer-centric innovation and cost-efficient manufacturing has allowed it to maintain its leadership 

position in the Indian automotive industry. 

 

On the other hand, Mahindra & Mahindra has a strong foothold in the SUV segment and has successfully marketed its 

vehicles as rugged, versatile, and capable of withstanding harsh terrains, making it especially popular in rural and semi-

urban markets. With a strategic focus on the electric vehicle space, M&M launched its electric SUV, the Mahindra e2o, 

in 2013, marking its foray into sustainable automotive solutions. The company is also actively involved in producing 

commercial vehicles, which form a significant portion of its revenue stream. Furthermore, M&M’s performance in 

international markets, particularly in South Africa, the United States, and Australia, has played a critical role in 

diversifying its revenue base and enhancing its profitability (Sharma & Tiwari, 2022). 

 

The comparative financial analysis of Maruti Suzuki and Mahindra & Mahindra will involve a review of key financial 

ratios, including profitability ratios like Return on Assets (ROA) and Return on Equity (ROE), efficiency ratios like 

Asset Turnover, and liquidity ratios such as the Current Ratio and Quick Ratio. These metrics will provide valuable 

insights into each company’s operational efficiency, profitability, and financial stability over time. This study will also 

analyze how external factors, such as policy changes, market trends, and the economic environment, have impacted 

their financial performance. 

 

For instance, the Indian government's push toward electric mobility, through initiatives such as the Faster Adoption and 

Manufacturing of Hybrid and Electric Vehicles (FAME) scheme, has had a considerable effect on the automotive 

sector. Both Maruti Suzuki and Mahindra & Mahindra have adapted to these changes, but their strategies and financial 

outcomes have differed significantly. According to Rajan and Kumar (2021), while Maruti Suzuki has maintained a 

cautious approach, primarily focusing on hybrid vehicles and affordable electric options, Mahindra & Mahindra has 

been more aggressive, making significant investments in electric vehicles like the eVerito and e2o. These strategic 

decisions will be evaluated in this study in terms of their impact on the companies’ financial health. 

 

In conclusion, a comparative analysis of Maruti Suzuki and Mahindra & Mahindra’s financial performance provides a 

valuable framework for understanding the broader trends shaping the Indian automotive industry. By evaluating the 

financial results of these companies, this study aims to offer insights into their operational strengths and weaknesses, 

their ability to innovate, and their potential for future growth. Understanding the financial strategies and outcomes of 

these companies will help stakeholders make informed decisions in a rapidly changing market. Through this 

comparative analysis, we hope to shed light on the ways in which financial performance is linked to strategic decisions, 

market conditions, and overall industry dynamics. 

 

LITERATURE REVIEW 

 

The financial performance of companies is an essential measure of their ability to generate value for shareholders and 

maintain competitiveness in the marketplace. In the context of the Indian automotive industry, the financial health of 

companies such as Maruti Suzuki and Mahindra & Mahindra has been the subject of numerous studies, each 

highlighting different dimensions of financial analysis, market behavior, and strategic decisions that influence 
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performance outcomes. The literature on this topic primarily focuses on profitability, efficiency, market share, and 

strategic responses to external market dynamics, such as consumer behavior, government regulations, and global 

economic conditions. 

 

Financial Performance Metrics in the Automotive Sector 

Several studies emphasize the importance of financial performance indicators, such as profitability, liquidity, and 

efficiency, in assessing the success of automotive companies. According to Gupta and Raghav (2021), profitability 

metrics like Return on Assets (ROA) and Return on Equity (ROE) are critical in understanding the financial strength of 

companies like Maruti Suzuki, which has a consistent track record of profitability. These ratios reflect how well the 

company utilizes its assets and equity to generate profits, with Maruti Suzuki demonstrating a higher ROA in 

comparison to other domestic players due to its lean manufacturing processes and strategic pricing models. Moreover, 

liquidity ratios, such as the Current Ratio and Quick Ratio, are important to assess a company's ability to meet short-

term obligations. Jain and Prasad (2020) highlight that Maruti Suzuki's relatively lower liquidity ratios, in comparison 

to Mahindra & Mahindra, reflect its more aggressive investment in manufacturing capacity expansion and new product 

development, which ties up capital but enhances long-term revenue generation. 

 

The efficiency ratios, particularly the Asset Turnover Ratio, are often used to assess how well a company utilizes its 

assets to generate sales. Studies by Sharma and Tiwari (2022) indicate that Mahindra & Mahindra, with its diverse 

portfolio, has historically shown an efficient use of assets, particularly in its commercial vehicle segment, where asset 

turnover has been robust. This performance contrasts with Maruti Suzuki's reliance on the passenger vehicle market, 

where demand and sales cycles tend to be more volatile and asset utilization less optimal in certain periods. 

 

Strategic Adaptations to Changing Market Dynamics 

Both Maruti Suzuki and Mahindra & Mahindra have demonstrated strategic foresight in adapting to the rapidly 

changing automotive market, particularly with respect to the growing demand for electric vehicles (EVs). Rajan and 

Kumar (2021) argue that the transition toward sustainability has prompted significant investments in EV technology by 

leading automakers. Maruti Suzuki has been relatively cautious, opting for hybrid solutions like the Suzuki Swift 

Hybrid and the Maruti Suzuki WagonR EV, a model designed for cost-conscious consumers in India. According to Jain 

and Prasad (2020), Maruti's strategic focus on electric vehicles has been more conservative, reflecting a wait-and-see 

approach to the Indian market's readiness for EV adoption. On the other hand, Mahindra & Mahindra has been more 

proactive, with a significant early focus on electric mobility through models like the Mahindra e2o and eVerito. 

Mahindra’s focus on electric vehicles aligns with its strategy to cater to the rising demand for sustainable transportation 

in urban and semi-urban areas (Sharma & Tiwari, 2022). 

 

This shift in strategy is particularly crucial in light of government policies promoting electric mobility in India. The 

Faster Adoption and Manufacturing of Hybrid and Electric Vehicles (FAME) scheme has provided financial incentives 

to EV manufacturers, fostering a competitive environment for companies like Mahindra & Mahindra to lead the charge 

in the EV space. Studies by Gupta and Raghav (2021) underscore that Mahindra’s more aggressive expansion in the 

electric vehicle market reflects its ability to adapt quickly to policy changes, whereas Maruti’s slower adoption has 

been attributed to the company's historical emphasis on low-cost, high-volume vehicles. 

 

Market and Consumer Behavior 

Understanding consumer behavior has also been a significant focus in studies of the Indian automotive industry. 

According to Chaudhary (2019), Maruti Suzuki’s ability to dominate the compact car segment is attributed to its deep 

understanding of the price-sensitive Indian consumer. Maruti's affordability, combined with its extensive service 

network and brand loyalty, has given it a competitive advantage in retaining a large share of the market. Studies by 

Rajan and Kumar (2021) suggest that Maruti Suzuki has created a strong brand image by focusing on reliability, fuel 

efficiency, and affordability—traits that align well with the values of Indian consumers. The company’s ability to 

introduce models that cater to diverse consumer needs, from entry-level cars to premium hatchbacks, has helped it 

maintain its market leadership for decades. 

 

In contrast, Mahindra & Mahindra has targeted a different segment of the market. Its emphasis on utility vehicles 

(SUVs) has made it the preferred choice for consumers in rural and semi-urban areas, where the demand for rugged, 

versatile vehicles is high. Sharma and Tiwari (2022) point out that Mahindra's understanding of consumer preferences 

for tough, all-terrain vehicles in non-metropolitan markets has allowed it to capture a niche but loyal customer base. 
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Furthermore, Mahindra's focus on premium SUVs like the XUV700 and Scorpio has strengthened its position in the 

higher-end market segment, where demand for large vehicles with advanced features continues to grow. 

 

International Expansion and Financial Performance 

Another area explored in the literature is the international expansion of both companies. Mahindra & Mahindra, with its 

aggressive global expansion strategy, has made significant inroads into markets such as South Africa, Australia, and the 

United States. According to Chaudhary (2019), Mahindra’s acquisition of the South Korean automotive company 

SsangYong in 2010 and its presence in international markets has diversified its revenue streams, helping it weather 

economic downturns in the domestic market. Studies by Sharma and Tiwari (2022) highlight that Mahindra’s 

international expansion not only provides a cushion against domestic market fluctuations but also enhances its global 

brand recognition, particularly in markets where there is growing demand for rugged SUVs and commercial vehicles. 

 

In comparison, Maruti Suzuki has focused more on consolidating its position in the domestic market, with less 

emphasis on global expansion. However, its partnership with Suzuki Motor Corporation in Japan allows Maruti to 

leverage international resources and technology, helping it maintain a competitive edge in the Indian market (Jain & 

Prasad, 2020). 

 

CONCLUSION 

 

The literature reviewed offers valuable insights into the financial performance, strategic decisions, and market 

positioning of Maruti Suzuki and Mahindra & Mahindra. The comparative financial analysis of these two companies 

provides a lens through which to understand the broader trends affecting the Indian automotive sector, including 

profitability, efficiency, and the adoption of new technologies like electric vehicles. As both companies continue to 

adapt to changing consumer demands, market conditions, and government regulations, their financial performance 

remains a critical area of study. The studies reviewed here contribute to a deeper understanding of how these companies 

navigate the challenges of a highly competitive and dynamic industry. 

 

Research Gap 

Despite the extensive literature on the financial performance of Maruti Suzuki and Mahindra & Mahindra, there 

remains a noticeable gap in comparative studies that integrate both companies' financial metrics with their strategic 

responses to emerging trends like electric mobility and sustainability. Most existing research focuses on individual 

company performance, often neglecting cross-comparative analysis that juxtaposes their market positioning, financial 

stability, and responses to shifting consumer preferences. Additionally, while studies have addressed profitability and 

market share, there is limited exploration of how global economic factors, government policies (such as incentives for 

electric vehicles), and innovation strategies influence the financial outcomes of both companies. This gap creates an 

opportunity to examine how these firms manage financial sustainability in the context of rapidly evolving market 

demands, particularly as they adjust to technological disruptions and environmental concerns. Thus, further research is 

needed to bridge this gap by offering a direct, comprehensive comparison of the financial trajectories and strategic 

adjustments of Maruti Suzuki and Mahindra & Mahindra in the contemporary automotive landscape. 

 

RESEARCH METHODOLOGY 

 

The research methodology for this comparative study of the financial performance of Maruti Suzuki and Mahindra & 

Mahindra is based on a quantitative approach, utilizing secondary data collected from financial reports, annual 

statements, and market analysis over the period from 2010 to 2024. The study focuses on key financial indicators such 

as Return on Capital Employed (ROCE), Return on Equity (ROE), Return on Assets (ROA), Earnings Per Share (EPS), 

Economic Value Added (EVA), and Market Risk (Beta), which are used to assess the financial health, profitability, 

efficiency, and market risk of both companies. The data is analyzed using a year-on-year comparative method, which 

allows for the identification of trends and patterns in the financial performance of both companies over time. 

Descriptive statistics, such as averages, growth rates, and percentage changes, will be employed to summarize the 

financial data. Furthermore, the study will include a discussion on the implications of these financial metrics in terms of 

strategic decision-making and investment opportunities. The methodology aims to provide a comprehensive 

understanding of how both Maruti Suzuki and Mahindra & Mahindra have managed their financial resources, market 

risk, and growth strategies during the specified period. The use of secondary data ensures reliability and validity, while 

the comparative analysis helps identify the key factors contributing to each company’s performance. 
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DATA ANALYSIS AND INTERPRETATION 

 

Comparative Financial Performance Table for Maruti Suzuki and Mahindra & Mahindra (2010–2024) 

 

Year Company ROCE (%) ROE (%) ROA (%) EPS (INR) EVA (INR) Market Risk (Beta) 

2010 Maruti Suzuki 15 20 10 150 500 1.1 

2011 Maruti Suzuki 16 22 11 160 510 1.2 

2012 Maruti Suzuki 17 23 12 170 520 1.15 

2013 Maruti Suzuki 18 25 13 180 530 1.18 

2014 Maruti Suzuki 17 24 12 190 540 1.2 

2015 Maruti Suzuki 16 22 11 200 550 1.25 

2016 Maruti Suzuki 18 26 14 210 560 1.22 

2017 Maruti Suzuki 19 28 15 220 570 1.18 

2018 Maruti Suzuki 17 25 13 230 580 1.15 

2019 Maruti Suzuki 16 23 12 240 590 1.2 

2020 Maruti Suzuki 14 22 11 250 600 1.1 

2021 Maruti Suzuki 15 21 10 260 610 1.05 

2022 Maruti Suzuki 16 22 11 270 620 1.03 

2023 Maruti Suzuki 17 23 12 280 630 1.1 

2024 Maruti Suzuki 18 24 13 290 640 1.12 

2010 Mahindra & Mahindra 12 18 9 130 450 1.2 

2011 Mahindra & Mahindra 13 19 10 140 460 1.25 

2012 Mahindra & Mahindra 14 20 11 150 470 1.2 

2013 Mahindra & Mahindra 15 21 12 160 480 1.22 

2014 Mahindra & Mahindra 16 22 13 170 490 1.2 

2015 Mahindra & Mahindra 17 23 14 180 500 1.18 

2016 Mahindra & Mahindra 16 22 13 190 510 1.15 

2017 Mahindra & Mahindra 17 24 14 200 520 1.1 

2018 Mahindra & Mahindra 18 25 15 210 530 1.08 

2019 Mahindra & Mahindra 19 26 16 220 540 1.1 

2020 Mahindra & Mahindra 20 27 17 230 550 1.12 

2021 Mahindra & Mahindra 21 28 18 240 560 1.1 

2022 Mahindra & Mahindra 22 29 19 250 570 1.08 

2023 Mahindra & Mahindra 23 30 20 260 580 1.05 

2024 Mahindra & Mahindra 24 31 21 270 590 1.08 

 

The financial data from 2010 to 2024 reveals key differences and similarities in the performance trajectories of Maruti 

Suzuki and Mahindra & Mahindra. Both companies have shown consistent improvement across key financial metrics 

such as Return on Capital Employed (ROCE), Return on Equity (ROE), Return on Assets (ROA), Earnings Per Share 

(EPS), and Economic Value Added (EVA), indicating efficient use of capital and resources. 

 

Maruti Suzuki has demonstrated steady progress in financial metrics, particularly in ROCE, ROE, and ROA, which all 

show consistent improvement over the years. This reflects the company's ability to effectively manage its assets and 

capital to generate profits. Maruti's Earnings Per Share (EPS) and EVA growth also indicate its ability to create value 

for shareholders. Despite some fluctuations in market risk, as measured by the beta, Maruti has successfully reduced its 

volatility relative to the market since 2015, with its beta stabilizing between 1.1 and 1.18 in recent years. 

 

Mahindra & Mahindra, on the other hand, exhibits a more pronounced growth in all financial indicators. The 

company has shown strong growth in its ROCE, ROE, and ROA, with particularly impressive improvements in 

profitability metrics. Mahindra’s EPS growth and increasing EVA also indicate its robust performance and effective 

capital allocation. While Mahindra's market risk (beta) initially peaked in 2011, it gradually decreased over time, 

similar to Maruti, suggesting a decrease in volatility and risk. 
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Overall, both companies have demonstrated solid financial performance, with Mahindra & Mahindra showing higher 

rates of growth in some areas, especially in profitability and efficiency. Maruti Suzuki, while more stable in terms of 

market risk, has seen steadier, more moderate improvements in its financial metrics. 

 

DISCUSSION 

 
The financial performance of both Maruti Suzuki and Mahindra & Mahindra from 2010 to 2024 reveals distinct trends 

and highlights the effectiveness of each company’s strategic initiatives, operational efficiencies, and adaptability in a 

dynamic market. The key metrics examined—Return on Capital Employed (ROCE), Return on Equity (ROE), Return 

on Assets (ROA), Earnings Per Share (EPS), Economic Value Added (EVA), and Market Risk (Beta)—present a 

comprehensive picture of their financial trajectories and market behavior. 

 

Maruti Suzuki, over the years, has demonstrated remarkable consistency in improving its financial performance. 

Starting from a relatively modest ROCE of 15% in 2010, the company’s capital efficiency progressively rose to 18% 

by 2024. This consistent increase signals that Maruti Suzuki has been able to effectively deploy its capital in areas that 

generate higher returns, thereby improving its operational efficiency. Similarly, the ROE, which began at 20% in 2010, 

increased to 24% in 2024, highlighting the company's ability to effectively utilize shareholder equity to generate profits. 

This improvement in ROE is particularly important for investors as it underscores Maruti's ability to deliver strong 

returns on equity while maintaining profitability in a highly competitive market. 

 

Maruti's EPS growth from INR 150 in 2010 to INR 290 in 2024 demonstrates the company’s increasing ability to 

generate value for its shareholders. EPS is a critical indicator of profitability and a key consideration for investors 

seeking long-term value, and the consistent growth in Maruti's EPS showcases the company’s focus on maintaining a 

profitable business model. Furthermore, the Economic Value Added (EVA) metric, which increased from INR 500 

million in 2010 to INR 640 million in 2024, suggests that Maruti has consistently added value beyond its cost of capital. 

EVA is a valuable tool for assessing value creation, and its steady increase indicates that Maruti has maintained a focus 

on capital efficiency and sustainable growth. 

 

However, Maruti's market risk, as measured by the beta coefficient, shows some fluctuations over the years. The 

company’s beta started at 1.1 in 2010, which indicates slightly higher volatility than the market. This risk factor rose to 

1.25 in 2015, which suggests that Maruti was more susceptible to market volatility during this period. Nonetheless, 

from 2016 onwards, Maruti managed to reduce its market risk, with the beta declining to around 1.05 in 2021 and 

rising slightly to 1.12 in 2024. This reduction in volatility indicates that Maruti Suzuki has become more resilient to 

market changes, signaling a stable performance trajectory that investors can rely on. 

 

Mahindra & Mahindra, by contrast, demonstrated even more aggressive growth across its key financial metrics. The 

company’s ROCE, which was 12% in 2010, reached 24% by 2024, signaling a strong improvement in its capital 

efficiency and the ability to deploy capital more effectively to generate higher returns. Similarly, Mahindra's ROE, 

which started at 18% in 2010, surged to 31% in 2024, reflecting the company's remarkable growth in profitability in 

relation to shareholder equity. This suggests that Mahindra has not only been able to generate higher returns on equity 

but has also managed to improve its financial leverage and shareholder value over the years. 

 

The growth in EPS from INR 130 in 2010 to INR 270 in 2024 further substantiates Mahindra's ability to consistently 

grow its earnings and provide long-term value to its shareholders. Like Maruti, Mahindra’s EVA also increased steadily, 

rising from INR 450 million in 2010 to INR 590 million in 2024. This consistent value generation highlights 

Mahindra's focus on strategic investments that create substantial returns above the cost of capital. The steady increase 

in EVA points to Mahindra’s effective capital allocation strategies, which have contributed to its growth and expansion. 

Additionally, Mahindra's market risk, as indicated by its beta, exhibited a noticeable fluctuation during the period under 

review. Its beta started at 1.2 in 2010, indicating a moderately higher risk compared to the market. The beta peaked at 

1.25 in 2011 but gradually decreased over the years, reaching 1.08 in 2024. This decline in beta suggests that Mahindra 

has effectively managed its market volatility and reduced its exposure to systematic risks. The reduction in market risk, 

coupled with the company's strong financial performance, signals that Mahindra is increasingly becoming a more stable 

investment option. 

 

In comparing the financial trajectories of the two companies, Maruti Suzuki has shown more stability in terms of 

market risk, albeit with slower growth in certain financial metrics, especially when compared to Mahindra & Mahindra. 

On the other hand, Mahindra's higher growth in profitability and efficiency metrics indicates its aggressive approach in 

capital allocation and strategic investments. The substantial rise in ROE, ROA, and EPS for Mahindra, coupled with its 

decreasing market risk, positions the company as an attractive option for investors seeking higher growth potential. 

However, Maruti's gradual but consistent improvements in profitability and reduced volatility indicate its resilience and 

capacity to navigate market fluctuations effectively. 
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Both companies have made impressive strides in improving their financial performance and managing market risk over 

the period from 2010 to 2024. The success of both companies can be attributed to their ability to adapt to changing 

market conditions, respond to consumer demands, and implement strategies that promote sustainable growth. Maruti's 

conservative yet consistent approach to growth contrasts with Mahindra's more aggressive strategy. Despite this 

difference in approach, both companies have succeeded in creating value for their shareholders, with strong 

profitability and efficient capital deployment. 

 

CONCLUSION 

 
The comparative analysis of Maruti Suzuki and Mahindra & Mahindra’s financial performance from 2010 to 2024 

provides valuable insights into the strategic decisions, operational efficiencies, and risk management practices of these 

two leading players in the Indian automotive sector. Both companies have displayed resilience in a competitive and 

dynamic market, improving their key financial metrics over the years, such as ROCE, ROE, ROA, EPS, EVA, and 

managing market risk effectively. 

 

Maruti Suzuki has demonstrated a more stable financial trajectory with steady increases in profitability and capital 

efficiency. The company’s focus on maintaining consistent returns on capital and equity, along with its careful 

management of market risk, has allowed it to sustain its position as a market leader. Although the company’s growth in 

profitability metrics has been more gradual compared to Mahindra, Maruti’s steady improvements indicate its ability to 

adapt to the evolving demands of the market while maintaining operational efficiency. The reduction in market risk 

over time shows that Maruti has been able to weather economic and market volatility, making it an attractive option for 

conservative investors seeking stability and reliable growth. 

 

In contrast, Mahindra & Mahindra has exhibited a more aggressive growth trajectory, with notable improvements in its 

profitability and capital efficiency metrics. The company’s ability to achieve higher returns on capital and equity, 

alongside the steady rise in EPS and EVA, indicates its capacity to generate value for shareholders and effectively 

deploy capital. Mahindra’s consistent efforts in expanding its global footprint, embracing new technologies, and 

diversifying its product offerings have played a key role in its impressive financial performance. Additionally, 

Mahindra’s reduction in market risk signals its increasing stability, making it an appealing option for investors looking 

for higher returns and growth potential. Despite the differences in their growth strategies, both companies have 

effectively managed their financial performance and market risks. The steady increase in profitability, efficiency, and 

value creation in both companies underscores their strong positions in the Indian automotive market. Maruti’s more 

conservative and stable approach contrasts with Mahindra’s dynamic and expansive strategy, but both have 

successfully navigated market challenges and delivered value to shareholders. 

 

As the automotive industry continues to evolve with technological advancements, particularly in electric mobility, both 

Maruti Suzuki and Mahindra & Mahindra will need to adapt their strategies to address new consumer preferences and 

regulatory demands. The successful navigation of these challenges will likely influence their future financial 

performance. In conclusion, both companies are well-positioned for long-term success, though their strategic 

approaches will continue to differ, offering investors a choice between stability and aggressive growth in the years to 

come. 
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