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ABSTRACT 

 

India is a huge market for travel and tourism. It offers a differing arrangement of specialty tourism items - travels, 

enterprise, restorative, wellbeing, sports, MICE, eco-tourism, film, rustic and religious tourism. India has been 

perceived as a goal for profound tourism for local and universal voyagers.  

 

Total contribution by travel and tourism area to India's GDP is relied upon to increment from US$ 176.3 billion out 

of 2017 to US$ 275.2 billion out of 2025. Travel and tourism is the third biggest outside trade worker for India. A 

total of US$ 1.76 billion was earned under outside trade through tourism amid the long stretch of September 2016. 
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INTRODUCTION 
 

The Indian Hospitality Sector is seeing one of its uncommon maintained development patterns. Hotels industry is 

inseparable connected to the tourism business and the development in the Indian tourism industry has fuelled the 

development of Indian Hotel Industry. A noteworthy purpose behind the interest for lodging rooms is the fundamental blast 

in the economy, especially the development in the data innovation empowered administrations and data innovation 

businesses. Rising stock files and new business openings are likewise drawing in outside institutional speculators, assets, 

value and investor. The monetary year 2008 – 09 was a remarkable one for the Indian tourism industry with the Mumbai 

dread assaults and the worldwide financial downturn influencing the business' execution. The Hotel Industry, as well, 

watched a general decrease in inhabitance and income in many urban areas in India.  

 

The Indian tourism and neighborliness industry has developed as one of the key drivers of development among the 
administrations segment in India. The third-biggest sub-fragment of the administrations division involving exchange, repair 

administrations, inns and eateries contributed almost US$ 195.8 billion or 14.5 for every penny to the Gross Domestic 

Product (GDP) in 2015-16, while becoming the speediest at 12.9 for each penny Compound Annual Growth Rate (CAGR) 

over the period 2012-13 to 2015-16. Tourism in India has noteworthy potential considering the rich social and verifiable 

legacy, assortment in biology, landscapes and places of common excellence spread the nation over. Tourism is likewise a 

possibly huge work generator other than being a critical wellspring of remote trade for the nation.  

 

The business is required to create 15.45 million employments crosswise over sub-fragments, for example, Restaurants 

(11.56 million occupations), Hotels (2.7 million occupations) and Travel Agents/Tour Operators (0.83 million). The 

Ministry of Tourism intends to enable the business to take care of the expanding demand of gifted and prepared labor by 

giving cordiality instruction to understudies and affirming and redesigning abilities of existing specialist co-ops.  

 
India has climbed 13 positions to 52nd rank from 65th in Tourism and Travel aggressive record.  

 

The historical background of the hospitality business is as old as the historical backdrop of tourism and travel industry. 

Indeed, both are two sides of a similar coin. Both are integral to each other. Inn is a foundation which gives nourishment, 

shield and different courtesies for solace and comfort of the guests with a view to make benefit. Inn is a business foundation 

and means to give guests hotel, nourishment and related administrations with a view to satisfy them to fabricate goodwill 

and to give them a chance to convey upbeat recollections. 
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INVESTMENTS IN HOTELS & TOURISM INDUSTRY 

 

The Hotel and tourism sector is among the top 15 sectors in India to attract the highest Foreign Direct Investment (FDI). 

During the period April 2000-September 2015, the hotel and tourism sector attracted around US$ 8.48 billion of FDI, 

according to the data released by Department of Industrial Policy and Promotion (DIPP). 

 
With the ascent in the quantity of worldwide visitors and understanding India's potential; many organizations have put 

resources into the tourism and cordiality area. A portion of the current interests in this segment are as per the following:  

 

• Fairfax-claimed Thomas Cook has procured Swiss visit administrator Kuoni Group's business in India and 

Hong Kong for about Rs 535 crore (US$ 80.3 million) keeping in mind the end goal to scale up inbound visit 

business  

• US-based Vantage Hospitality Group has consented to an establishment arrangement with India-based Miraya 

Hotel Management to set up its mid-advertise marks in the nation.  

• Thai firm Onyx Hospitality and Kingsbridge India inn resource administration firm have set up a joint wander 

(JV) to open seven inns in the nation by 2018 for which the JV will raise US$ 100 million.  

• ITC is intending to contribute about Rs 9,000 crore (US$ 1.35 billion) in the following three to four years to 

grow its inn portfolio to 150 lodgings. ITC will dispatch five different inns - in Mahabalipuram, Kolkata, 

Ahmedabad, Hyderabad and Colombo - by 2018.  

• Goldman Sachs, New-York based multinational venture managing an account support, has contributed Rs 255 

crore (US$ 38.3 million) in Vatika Hotels.  

• Japanese aggregate SoftBank will lead the Rs 630 crore (US$ 94.5 million) financing round in Gurgaon based 

OYO Rooms.  

• MakeMyTrip will procure the travel arranging site Mygola and its benefits for an undisclosed aggregate, and 

will together hope to concentrate on developing the online travel fragment 

 

 
 

Figure 1: Several Sites of Tourism in India 
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CONTRIBUTION OF TOURISM IN INDIAN ECONOMY 

India’s travel and tourism industry has huge growth potential. The medicinal tourism advertise in India is anticipated to 

achieve US$ 4.2 in estimate this year having developed at a CAGR of 33 for each penny in the course of the most recent 

three years, as indicated by a joint report by FICCI and KPMG. Additionally, inflow of therapeutic visitors is relied upon to 

cross 365 million by 2017 contrasted and 85 million out of 2012. The tourism business is additionally anticipating the 

development of E-visa conspire which is relied upon to twofold the traveler inflow to India. Rating office ICRA ltd gauges 

the income development of Indian inn industry fortifying to 9-11 for every penny in 2015-16. India is anticipated to be the 

quickest developing country in the health tourism division in the following five years, timing more than 20 for each penny 

picks up every year through 2017, as per an investigation directed by SRI International.  

 

• Ministry of Tourism has endorsed Rs 980.5 crore to States and Union Territories for creating tourism goals 

and circuits amid FY 2015-16, which incorporates ventures identifying with Product/Infrastructure 

Development for Destinations and Circuits (PIDDC), Human Resource Development (HRD), Fairs and 

Festivals and Rural Tourism.  

• The Heritage City Development and Augmentation Yojana (HRIDAY) activity gets ready for eight missions 

urban communities including Varanasi, Mathura, Ajmer, Dwaraka, Badami, Vellankini, Warangal and 

Amaravati have been affirmed by HRIDAY National Empowered Committee for an aggregate cost of Rs 451 

crore.  

• Government of India intends to cover 150 nations under e-visa plot before the year's over other than opening 

an airplane terminal in the NCR area so as to facilitate the weight on Delhi air terminal.  

• Under 'Venture Mausam' the Government of India has proposed to build up diverse linkages and to restore 

notable sea social and financial ties with 39 Indian Ocean nations. 

 

 
                                   Source: Indian travel & tourism Council 

 

Figure 2: Indian travel and tourism growth rate 



      International Journal of Enhanced Research in Management & Computer Applications 

ISSN: 2319-7471, Vol. 6 Issue 6, June-2017, Impact Factor: 3.578 

 

Page | 54  

 

 
                                          Source: World travel & tourism Council  

 

Figure 3: Total contribution of Indian travel and tourism to GDP 

 

 

Table 1: Foreign Tourist Arrivals in India and Fees From Tourism For The Years 2000 To 2016: 

 
        

  

Percentage 

   Percentage  
  

Foreign Exchange Percentage Foreign Exchange Change 

 

 

Foreign Tourist Change Over 

 

Year Earnings Change Over Earnings Over 

 

Arrivals (in nos.) Previous 

 

 

(Rs. Crore) Previous Year (Million US$) Previous 

 

  

Year 

 

     

Year 

 

       

2000 26,49,378 6.7 15,626 20.6 3,460 15.0  

2001 25,37,282 (-)4.2 15,083 (-)3.5 3,198 (-)7.6  

2002 23,84,364 (-)6.0 15,064 (-)0.1 3,103 (-)3.0  

2003 27,26,214 14.3 20,729 37.6 4,463 43.8  

2004 34,57,477 26.8 27,944 34.8 6,170 38.2  

2005 39,18,610 13.3 33,123 18.5 7,493 21.4  

2006 44,47,167 13.5 39,025 17.8 8,634 15.2  

2007 50,81,504 14.3 44,360 13.7 10,729 24.3  

2008 52,82,603 4.0 51,294 15.6 11,832 10.3  

2009 51,67,699 (-)2.2 53,700 4.7 11,136 (-) 5.9 

2010 57,75,692 11.8 64,889 20.8 14,193 27.5 

2011 63,09,222 9.2 77,591 19.6 16,564 16.7 

2012 65,77,745 4.3 94,487 21.8 17,737 7.1 

2013 69,67,601 5.9 1,07,671 14.0 18.445 4.0 

2014 76,79,099 10.2 1,23,320 14.5 20.236 9.7 

2015 80,27,133 4.5 1,35,193  2.6 21.071  -4.1 

2016 84,35,562 7.8 1,42,563 7.9 22.451 6.3 
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CONCLUSION 

 

India, lately, began watching enormous development in quality spending plan and mid market tourism and extravagance 

section will keep on performing greatly well finished the following couple of years. Indian tourism has a tremendous 

potential for producing work and outside trade profit. Since it is a multi-dimensional and benefit arranged industry all 

divisions of the Central and State governments, private segment and intentional associations end up plainly dynamic 
accomplices in the endeavor to achieve reasonable development in tourism of the nation. The aggregate number of remote 

traveler entries in the nation has increased a few times. 
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